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~ Dismissing studies that hurt their industry as "junk science." Sowing
doubt in the public's mind about the harm caused by their products.
Paying scientists to produce pro-industry studies that distort science.
Marketing their products to children. Rolling out products that increase
their addictive potential. Vowing to regulate themselves.

Is 'Big Food' the new 'Big Tobacco'?
More Articles in

Kelly D. Brownell, the director of the Rudd Center for Food Policy and Obesity This Series
at Yale University and a nationally recognized authority on America's obesity

epidemic, thinks the parallels are hard to ignore. Brownell, along with Kenneth E. Part |-
Warner, a prominent tobacco researcher who is dean of the University of

Michigan's School of Public Health, recently published a report comparing the “Obesity Crisis:
legal, political and business strategies employed by "Big Food," a pejorative term How the Food
often applied to the food and beverage industry in general, and concluded that Industry Profits
they are currently using the same tactics and strategies employed by U.S. tobacco While Society
giants when they were trying to fend off regulators and plaintiff lawyers. Pays"
"Popular books like 'Fast Food Nation' and movies like 'Super Size Me' have "What Is Fast
sensitized the public to industry practices. In turn, the industry has had to react to " Food”
claims that it seduces children into a lifestyle of unhealthy eating, infiltrates -
schools, buys loyalty from scientists, and pressures administration officials into Part II:
accepting weak and ineffective nutrition policies,” write Brownell and Warner. -
According to Brownell and Warner, "the tobacco industry had a playbook, a Obe%nq 3
script, that emphasized personal responsibility, paying scientists who delivered Naitional

research that instilled doubt, criticizing the 'junk’ science that found harms Epidemic®
associated with smoking, making self-regulatory pledges, lobbying with massive Epidemie.
resources to stifle government action, introducing 'safer' products, and

simultaneously manipulating and denying both the addictive nature of their “Is Junk Food as

products and their marketing to children."” —Add'Ct.'VE fs

Cocaine?"
The tobacco industry analogy is inescapable, they note. Part II|

art 111

"Seducing children? There is no better example than Joe Camel. Buying the
loyalty of scientists? It happened time and again with tobacco. Using pressure to "The Food
stall or prevent needed policy change? Few industries have been more effective Ind_ustry Follows
than tobacco," they write. Big Tobacco's
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Like Big Tobacco, 'Big Food' is organized and political Playbook™

It consists of massive agribusiness companies such as Cargill, Archer Daniels "EFacts About
Midland, Bunge and Monsanto; food sellers such as Kraft, which owns Nabisco, Major Fast-Food
and PepsiCo, which owns Frito-Lay; and restaurant companies as large as Chains"
McDonald's and Yum! Brands, owner of Pizza Hut, Taco Bell, KFC and more.

These are represented by lobbyists, lawyers and trade organizations, such as the "Corporate
Grocery Manufacturers of America, whose 200 members enjoy annual sales of Responses to
more than $680 billion in the United States alone, and consist of major America's Obesity
packaged-food corporations such as Kraft, Mars and PepsiCo. Problem"

"It is standard operating procedure for companies to join trade associations to
lobby on the members' behalf to maximize efficiency and power," says Michele Simon, a public health lawyer
and author of Appetite for Profit. "Trade groups can do the dirty work without tarnishing the individual
corporate image."

The Center for Responsive Politics says food and beverage companies spent $57 million on lobbying in 2009
alone.

Simon says that from 2003 to 2005, almost every state proposed legislation to address the sale of soda and
junk food in public schools. But many of these efforts have fallen flat.

"Only 21 states were successful in passing any bills during that period, and in at least 10 instances, the bills
were watered down, a result of political lobbying and compromise,” Simon says. "In many other states, the
bill as introduced was already weak and likely ineffective, another byproduct of corporate pressure ... In
almost all states where bills fail or are weakened, trade associations and individual companies have a heavy
hand in the lobbying. Despite its public claims to being part of the solution, at every opportunity, the Grocery
Manufacturer's Association (GMA) puts its members' economic interests above children's health.”

Brownell and Wagner also note that there is a long history of government and agency officials being recruited
from food and agriculture industries and then returning to businesses and lobbying firms when their
government service ends.

"Tommy Thompson, a former secretary of the Department of Health and Human Services, is now a partner
with Akin Gump, a law firm that defended tobacco companies and food companies like Archer Daniels
Midland," according to Brownell and Wagner. "Daniel Glickman went to the same firm after serving as
secretary of the United States Drug Administration.”

Like Big Tobacco, the fast-food industry pays prominent scientists to conduct studies

"Beginning with denials that smoking causes lung cancer and progressing to attacks on studies of secondhand
smoke," the tobacco industry knew how to instill doubt in the public psyche, Brownell and Wagner say.

"Likewise, groups and scientists funded by the food industry have disputed whether the prevalence figures for
obesity are correct, whether obesity causes disease, and whether foods like soft drinks cause harm,” they say.
"Many of the major food companies have advisory boards composed of the field's most visible academics,
pay scientists as consultants, and fund research.”

Recently, Yale Medicine recently teamed up with soft-drink and snack-food giant PepsiCo, the purveyor of
Cheetos and Mountain Dew, to create a "research laboratory™ in Science Park, which is adjacent to Yale's
campus. PepsiCo is also sponsoring a fellowship in Yale's M.D.-Ph.D. Program.
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"What sort of alleged science will this Orwellian place produce?" Simon recently wrote on her Appetite for
Profit blog.

According to the company's press release, "the endowment will specifically fund work that focuses on
nutritional research, such as metabolic syndrome, diabetes and obesity."

In the press release, Dr. Robert Alpern, dean and ensign professor at Yale School of Medicine, praises
PepsiCo's commitment to improving health through proper nutrition.

"Sickening," writes Simon. "And ironic since Yale is also the home of the Rudd Center for Food Policy and
Obesity, which is fast becoming the nation's leader in the field. "I can't help wondering if this is a coincidence,
or if PepsiCo figured this was a good way to neutralize the Rudd Center's increasing influence over policies
detrimental to the company's bottom line. Let's take, for starters, how Rudd is gaining national expertise on
soda taxes, as evidenced by numerous articles penned by Rudd director Kelly Brownell such as this one
published last year in the New England Journal of Medicine."”

Simon says that when the Rudd Center was first formed, Derek Yach, formerly with the World Health
Organization and tobacco control hero, was on staff there. "Then in 2007," she says, "to the great shock and
dismay of public health advocates around the world, he became PepsiCo's director of Global Health Policy,
whatever that means," says Simon. "And now here he is, posing with numerous other smiling PepsiCo
executives, side by side with Yale School of Medicine faculty members."

Like Big Tobacco, the food and soft-drink industry is pursuing self-regulation as a defense against
government regulation

For example, the American Beverage Association, in association with the Alliance for a Healthier Generation,
announced that it would reduce sales of traditional carbonated soft drinks in schools.

Similarly, PepsiCo announced "a voluntary policy to stop sales of full-sugar soft drinks to primary and
secondary schools worldwide by 2012." According to PepsiCo, this new policy brings its international actions
in line with what it is already doing in the United States.

But "It keeps vending machines in schools and still allows for plenty of branded sugary drinks: Gatorade,
juice drinks, and sweetened milk, for example," says Marion Nestle, a professor in the Department of
Nutrition, Food Studies, and Public Health at New York University and author of the popular blog, Food
Politics.
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Controlling Food Urges (THE END OF OVEREATI...

Ovefeating is not just a _
problem for obese people.

P i 0:00/407 @ P~ )

Since first lady Michelle Obama launched her Let's Move initiative aimed at solving the childhood-obesity
epidemic within one generation, the food and beverage industry has launched a public-relations blitz in an
attempt to put on a healthier public face.

For example, Kraft recently announced that it is voluntarily reducing the sodium in its foods by 10 percent by
2012. "Since 2004, we've reformulated about 25 percent of our portfolio in the U.S. to improve the nutrition
profile while maintaining the tastes consumers expect,” according to a statement released by Kraft.

And a March 9 Ad Age article describes how soft-drink giants Coca-Cola, PepsiCo and Dr Pepper Snapple
Group have teamed up to run ads "showing off about how they are removing sugary soft drinks from
schools,” Simon says. The companies claim an 88 percent decrease in calories since 2004.

To read more company responses, click here.
Still, health and food-science advocates like Nestle and Simon are not impressed.
"Kraft's Macaroni & Cheese [SpongeBob package] has 580 mg sodium per serving and there are two servings

in one of those small boxes: 1160 in total,” Nestle says. "A 10% reduction will bring it down to 1050 mg
within two years. The upper recommended limit for an adult is 2300 mg/day."

Like Big Tobacco, when fast food is exposed as unhealthy, the industry blames patrons

"Thus far, almost all of the press accounts and public sentiment regarding the class-action lawsuits against the
fast-food industry have been critical of the plaintiffs,” Attorney Scott Goldman says. "In general, the public is
incredulous that anyone would have the gall to sue the fast-food industry for 'making them fat.' Fast food is
perfectly legal and no one forced these plaintiffs to eat it. Besides, it is common knowledge that fast food is
bad for you. 'What happened to personal responsibility?' people ask. However, the public's reaction was
similarly skeptical when lawsuits against the tobacco industry were initially filed in the 1950s."

John Banzhaf, a professor of law at the George Washington University and an architect of the plaintiffs'
strategies in both the tobacco and food-industry lawsuits, says that just like Big Tobacco, fast-food companies
are not telling consumers precisely how addictive their products are.
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"l think when a fast-food company deliberately doesn't tell you important information that both legally and
morally they bear some responsibility,” he says. "It is deception by omission."

Brownell and Wagner said the food industry—as well as the public—cannot afford to ignore tobacco's history
and the millions of Americans who died from smoking over the years, and millions more who suffer from
debilitating diseases ranging from emphysema to heart disease. "The experience of tobacco shows how
powerful profits can be as a motivator, even at the cost of millions of lives and unspeakable suffering,” they
say. "Had the industry come clean in 1954—matching deeds with promises—many of these deaths would
almost certainly have been prevented.”

An honest approach by industry might have saved more lives than any public health measure taken during the
past 50 years. Will the food industry adopt a playbook that promotes public health or will its future come to
rival tobacco's past?

Your opinions and thoughts...

Posted Tuesday May 4, 2010 by Guest;

Keep these articles coming, great way to gain insight and | love the comparision to the Tobacco companies, |
think if you save one life by making changes it's worth it..

Posted Tuesday May 4, 2010 by Guest;

As much as anything, something needs to be done about the amount of salt in prepared, canned, bottled and
even fresh products. The industry, any industry, should not be "self regulating” due to profitability pressures.
We have rarely seen a responsibility to the public where profits are involved..

Posted Tuesday May 4, 2010 by Guest;

Great article, this informatin needs to be shouted from the highest podium for all to hear and understand
Unfortuanately our government, from the highest podium on down, is in bed with ove of the chief "Big Food"
machines..

Posted Tuesday May 4, 2010 by Guest;

This is a debatable issue and | feel ambivalent about it. Unlike smoking, fast food doesn't hurt anyone but the
person doing the eating. Cigarettes are foul-smelling, nasty, and there are "second-hand effects.” Fast food,
although unhealthy, at least smells appetizing. Yes I think the companies should make people aware of how
addictive and unhealthy fast food is and then people can make their own decisions to eat it or not. There are
way too many people, we have to die of something...
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